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New Retail Development — Ann Arbor, MI

Property Address
3310 Washtenaw Avenue, Ann Arbor M, 48104
Property Highlights

e Brand new retail development available for lease
consisting of 5,151 SF sub-dividable with a drive-thru
endcap and patio

e Located near the signalized intersection of S/Huron
Parkway and Washtenaw Avenue

e Nearby retailers include, Arbor Center Shopping Mall,
Whole Foods, Kroger, Marshalls, Lululmeon, Anthropologie,
Nordstrom Rack, Chipotle, Five Guys, Starbucks and Petco

e  Retail & restaurant opportunities available

’*1'*’ Population 8,272 90,474 193,193
aa'd
. .1 Households 3,651 35,287 79,404

$al

|e®> Average HH $111,358 $95,178 $101,769

Income

“Ji

@ Daytime 9,395 134,639 240,378
Employment

City Overview

L_\/_J Michigan Stadium, known as
.‘V‘. “The Big House” is the largest

stadium in the United States

9 Regularly referred to as
“America’s Best College
Town” by Forbes.

The “fragel”, a fried bagel
was invested in Ann Arbor

Property Availability

5,151 SF available for lease

©ALRIG USA Inc. Thisinformation has been obtained from sources believed reliable. We have not verified it and make no guarantee, warranty or representation about it. Any projections, opinions, assumptions or estimates used are forexample only

and do not represent the current or future performance of the property. You and your advisors should conduct a careful, independent investigation of the property to determine to your satisfaction the suitability of the property for your needs.
Photos herein are the property of their respective owners and use of these images with- out the express written consent of the owner is prohibited ALRIG USA and ALRIG USA logo are service marks of ALRIG USA and/or its affiliated or related

companies inthe United States and other countries. Allother marks displayed on thisdocument are the property of their respective owners.
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